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Special Report – Breakaway: Focus on Small Business

T.J. McCue on Books:

Money, Money, Who’s Got the Money?

By T. J. McCue

It seems that at any given time, I know at least four or five people seeking money for their new business ideas.  Some look to angel investors and others to the institutional venture-capital types.  Some prize their equity and take liens against their houses to help finance the company.  Others take the tack of a friend of mine who has accumulated a myriad of credit cards for this purpose – possibly 14 or 15.  I lost count.

Not surprisingly, innumerable books have been published purporting to hold the secret to winning over investors, especially venture capitalists.  But before sampling that advice, I would like to recommend something that isn’t a book at all.  It’s a white paper, written by Rob Kruse, who has spent several years researching the venture-capital market.  Mr. Kruse jumped numerous hurdles raising money for his own start-up, a telecommunications software firm, and during that time he sensed an opportunity to develop better ways to raise capital.

He worked closely with private investors and venture capitalists to refine his ideas, and his white paper, “Equity Marketing 101” – developed for teaching his classes at Seattle University – serves as a terrific short primer for entrepreneurs.  It outlines the critical issues that must be understood to succeed at raising funds.

Finding investors is the easy part, says Mr. Kruse.  There are forums, public seminars, and database matching services that can connect entrepreneurs with sources of backing.  The hard part is building a plan and a presentation that demonstrate an understanding of what investors expect and want.

He debunks using investor databases to mass mail business plans.  Targeted marketing is more appropriate for raising capital.  And he makes clear that ignorance of the unwritten venture capital rules can cost you your company.  Mr. Kruse now has his own consulting firm, VenLogic LLC, but you can get a copy of his white paper free of charge by e-mailing him at venlogic@excite.com.

